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Concept + Overuiens

Furpese

Connect new students to InterVarsity through online marketing campaign
Incoming college students who are Christian or Christian-adjacent
Secondary: InterVarsity staff and students

Fhablem

You want to not only keep, but grow, your faith in college
You want a community that is authentic and where you can be yourself
You want to know how to respond to everything going on in the world

Vakue Fhapesition

Spiritual Guidance: Discipleship/
mentorship through uncertainties,
resources, Bible studies, becoming
more of who Jesus made you to be

Community: Personal connection with
real people, authentic friendships to
go through lite’s joys and struggles
with, where you can be you

Justice: Learning more about your
own ethnic identity and culture, as
well as others’, learn about God'’s
heart for justice, and learn how to
work towards good



Concept + Overniens

“To act justly and to love mercy and to walk humbly with your God.

Colos

InterVarsity color palette (revival orange, missional blue and text gray)
with strategic use of brighter secondary colors for emphasis

——— INTERVARSITY 1§ —— 7

) @ WEREFORYOU (¢

75 =7 )

Owned images that convey community, fun, relatability and
ethnic/racial diversity

Deiign. Eloments \~7/

Concentric circles building off of 1 - ACT, 2 - LOVE, 3 - WALK
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[ocaliging. (reative

BRAND One mission °° ° o o o 0 o
- Use the Guidelines

+ Logo Generator
» Canto helps you create graphics

- Brand Fonts
» Full breadth of colors

() InterVarsity Q

UNIVERSITY OF SOCIAL MEDIA  InterVarsity

UOFSC

YOUR CAMPUS Your context

- Localize creative
+ Feature your students and people in images
- Create a look and feel of your ministry
- Develop a campus tone
+ Phrases, slogans and taglines for your region, ministry and campus

- Don't tie it too closely to a person or leader


https://intervarsity.org/logo-generator
https://intervarsity.canto.com/
https://intervarsity.org/logo-generator
https://intervarsity.canto.com/

é! c t f 3 ‘ 9 W STUDENT PHOTO

\ CUSTOMIZED LOGO

As a deer pants for
flowing streams,
BRANDED FONT so pants my soul
— for you, O God.
My soul thirsts for God,

InterVarsity
ub

for the living God.

Pennsylvania

Psalms 42:1-2 Class of 2022

LOCAL PHOTO
S —

ANNE JORNSON

T CUSTOMIZED LOGO T BRANDED FONTS AND COLORS

N L ndl
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Password

InterVarsity is Here for You o

GOAL: Define “Who is InterVarsity” for new audience members

- Mission, vision and identity of InterVarsity
» Ofterings of spiritual guidance, authentic community and seek justice

» Establish where InterVarsity operates and how to get involved

Act. Love. Walk.

GOAL: Inspire your audience to “act justly, love mercy and walk humbly”

» Ethnic and racial justice

+ Evangelism “Jesus is here for you.”

+ Community, discipleship and faith in action

Connect

A VIRTUAL BACK-TO-SCHOOL GATHERING
8.6.20 @ 9PM EDT

GOAL: Compel the audience to connect with a local InterVarsity chapter

» Sign up to join an InterVarsity community
+ Connect to other students on your campus

+ Learn more about InterVarsity

N

A" =N
InterVarsity

SEE 4 SPARK * GO



Upply. it Lecally.

InterVarsity om Yo cormpus

GOAL: Define “Who is InterVarsity” for new audience members

- Mission, vision and identity of InterVarsity
- Your campus offerings

- How to get involved

Act. Love. Walk. mao(e/amm/ i i

GOAL: Inspire students through other students " ., el //
- Ethnic and racial justice to your local context P k ﬁ,‘f;’”’« [N
- Transformation stories e
- Community, discipleship and faith in action !/
wlf | HERE

Connect mdwwl&wz@ A: ol

GOAL: Compel the audience to connect with a local InterVarsity chapter

+ Sign up to join an InterVarsity community
- Connect to other students on your campus

- Learn more about InterVarsity

N

A "
InterVarsity

©

ivalabama e« Follow
Washington D.C.

ivalabama Pray for @alexuuussss as
she begins her internship on
#capitolhill working with
@repterriasewell -Congresswomen for
Alabama’s 7th District. Proud of you
Alexus! #ivalabama

61w

the.grande.ariana ( ¥ o
61w Reply

vcullaton Awesome!!! O
61w Reply

o
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[nfluencer. Stadegy.

[nflwencers/(Ambassadors

+ Speak to segment of the audience

- Authentic voice

- Create trust and brand connection

- Influence behaviors of a lookalike audience

- Empower your team + students
to be the online mouthpiece
+ Empathetic to students’ situations
- Feeling of accessible connection

- Foster trust

N

A "
InterVarsity

< intervarsityusa

743 8,360 1,472

Posts Followers Following

BRAND FAMILIARITY

InterVarsity USA

To see students and faculty transformed, campuses
renewed, world changers developed.

Tag us in your InterVarsity photos or use #intervarsity! k{
campsite.bio/InterVarsityUSA

Followed by rjdobrin and seesparkgo

< jmu_iv Following v

Donate Contact v

bt s 81 932 941

EINERTE BRI

B RAN D CO N N ECTI O N VARSITY Posts Followers Following \/

. Story Templ... TikTok #Tagsofthe...

JMU InterVarsity
Religious Organization
A community that builds strong disciples of Christ who @
engage in the world with the life, message, and worth of

Jesus Christ at JMU
instabio.cc/InterVarsityLinks £ TH ,
Followed by intervarsityusa B . mw"m

LOCALIZED CONTEXT

) TATURLCEN/S

DIRECT CONNECTION

Reunion after hours weekly scoop

Exec Week

may 13-16 | exec only

Small Group Vision

SPECIFIC TO
AUDIENCE

live worship 8 pm EST
& live sermon

S
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‘ jmu_iv « Follow

e jmu_iv Hello IV! Here is a quick
message from Lily Gates, our chapter

president! Also, you can stay updated
about the next coming weeks through
social media, email updates, and the

website- all of these are linked below.

Email sign up:
https://www.jmuiv.com/get-in-touch-

©QY N

165 likes

A Walalas ~ 1t
Add a comment...

S o ad
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General Rudes

Determines what posts are in a users' feed

Organic + Digital work together

Based on relevancy and authenticity instead of publish time

Likelihood that the user wants to see it — based on previous

engaging behaViOr Chicken, marinara, jalapeiio,

avocado-pineapple salsa,
mozzarella, drizzled with

Platforms rewa rd: B smoked chipotle ranch.

Limited Time Only. Valid only ot participating locotians. Upcharges moy opply. TABASCO and the DIAMOND ond BOTTLE LOGOS ore
ks of Mcllhenny Company, Avery Island, Lovisiona 70513 USA, and ore used with permission

+ Consistent posting ©q N

C : g Liked by ashlyn_belding and 26 others

+ Keeping users on their platform A new Chicken Al Pastor izza, Who's i 171 o
+ Using new tools they role out or promote ) hcda comment- '

+ Authentic, quick engagement by credible users o s > watch i3

— .
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CONTENT PRIORITIES
/?a&aﬁamﬁ% + nlesedl

In-Feed Posts
» Engagement: Comments, likes, shares, and saves
» People you DM + search for
» Followed hashtags
» Credible and engaged community
(following you and whom you follow)
» "Punishes” edited posts
- Carousels reappear in feeds
» Frequency and consistency
+ |GTV appear 4X larger on explore page

Stories
» Engagement (Encourage with tools and stickers)
* Instagram LIVE
» View and respond to people you follow
» Build natively when possible

10:21

4 Search

Q. Search

@ Shop é IGTV Travel Architec

N =

EEEEEEEEEEEEEE
LloVED WiTHOUT
HAVING TO HIDE THE
sssssssssssssss
THAT YOU THINK ARE
UNLOoVABLE.

What does Sabbath rest
mean to you?

Type something...

SEE 4 SPARK * GO



CONTENT PRIORITIES
felevance + ?@ on We /%a%m

 Post Quality: Is it informative, relevant and
something your followers engage with

» Strong media mix: Mix up graphics with
video, posts with no link and fewer than 20%

of your overall content linking out
» Video
» LIVE video
» Longer video
» Groups / Messenger Rooms

PRO TIP

Meaningful interactions are the No. 1 signal Facebook

says drives its algorithm. Most regulations and changes
focus on this theme.

S o ad

SEE 4 SPARK * GO




JillandKate @ @Jillandkate - Jul 27 %
Did you hear?? We're giving away some of @bobgoff's

new books for free over on Instagram! Hop on over and

Co NTE NT P RI o RITI ES tell us about your big dream and you could win your very
own copy of DREAM BIG! It's the next book in our J&K
Book Club! @ @

7 : 7 _|_ 7 . Q 1 n O 20 A
L&C m:x Bob Goff & @bobgoff - Jul 27 o
!
i

' Love you guys!

QO T O N Ty
- Relevant to the moment, the hour or, Sarah O'Brien @S, Obie - Jul 27 .
@bobgoff you've been my favorite author since Love
Does and you've been my favorite person ever since you
at m OSt, t h e d ay used your slingshot to shoot taffy at my kayak in Canada!
| can’t wait to get started! #DreamBig ﬁﬁ %‘:\;’ Gl?ffod@GbObg?f: f Jul 26 o Mo L ) v
. - uy axLucado Grateful for you today, Max. Love to the
» YOUR engagement with other content family.
QO 3 n 2 O 54 a
» Longer tweets: Use your 280 characters P .
77 @shaunking Thinking about you today with a grateful
° ° . heart, Shaun. Please greet your beautiful family for me.
» Trending topics and people: More tweets - ) ety
: Shaun King & @shaunking - Jul 25 v
a re | n yO u r feed th at yo u r fo | | Owe rS e n 9 a 9 ed Means the world to me Bob. Hoping you are well, my
friend. Family says to tell you hello!
with than by accounts you follow yourself. — © 3 u 023 &
. . ] . O 1 = O 4 2 ﬁﬁ Bob Goff @ @bobgoff : J.ul 25 v
PY 71" Love you guys. Come visit when you're able.
lee VIdeO and mU|t|med|a - Bob Goff @ @bobgoff - Jul 27 v O n O 7 qy
7 Honored to be on the adventure with you. b Goff @ f
.+ Bob Go @bobgoff - Jul 25 v
v E O 1 — ﬁ;'&’ Scott, you are amazing - then and now.

& scott Hamilton ® @ScottHamilton84 - Jul 23

#ThrowbackThursday to one of my favorite Stars On
Ice performances from 1999!

Conversation drives the platform. Not
only will people enjoy your content more,

they'll see what you push out more, it
you're in the background replying.

0:26 | 21.9K views

n Q 3 5 O 227 2 %

r ”~
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< intervarsityusa

745 8377 1471

Posts Followers Following

InterVarsity USA

To see students and faculty transformed, campuses
renewed, world changers developed.



Dini

* Instagram post promotions

S o
ivlouisiana

Sponsored

» Simple content promotions done within the Instagram app
» Use posts you've already published on your feed
» Recommended Call to Action - Visit Profile

» Types of content to promote
* About IV
» Testimonials / Stories of lite change
* Event information

- Targeting
* Ages 1/-21
» Geographically within your city or region Visit Instagram Profile >
* Interests: Christian ministry, Christian music, Jesus

. . ivlouisiana We're so excited for Rachel to lead our
° $20 over 2 days IS @ great place to start your testing Summer Greek Bible Study tonight at 7:30 CST!... more

N S

A " =
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Create + Curate an Aligned Audience

1. Follow relevant hashtags + accounts
|dentify hashtags used within your campus ministry
context as well as accounts of student and leaders

within your college community

2. Proactively engage with their content
Like and comment on the content from these relevant

accounts and hashtags. This engagement fosters a
deeper connection within the social media space and

creates trust within your audience.

A "
InterVarsity




Mebilise Students

Student leaders are your greatest tool
to reach MORE students.

- College students sharing their heart directly

with their peers is the most authentic ana
trusted source for peers.

+ Equip students with vision and opportunities
to be ambassadors tfor your ministry initiatives
on their accounts.

» Your social media is an opportunity
to communicate the gospel

- Provide resources, ideas and
LEARN from them

InterVarsity




questions!

intervarsity@seesparkgo.com




